James Ahn
UX + Product Designer

EXPERIENCE
UX Designer | Indigenous Friends Association
July 2020 - Present, Toronto, ON

Currently focusing on creating new features needed for the app and
redesigning certain pages while staying true to the design system. Multiple
new components were wireframed and designed and the creation process of
groups was simplified.
UI/UX Designer | TasteBuds
Jan 2020 - Sept 2020, Vancouver, BC

Designed specific features such as the search tab and collections page to
maximize user traffic into the restaurant pages. User statistic page was also
designed for users to quickly compare their progress with each other.
UX Design Intern | Tugolo
May 2019 - August 2019, Kitchener, ON

In a team of five designers and developers, multiple desktop wireframes were
made and pushed into development. After the desktop designs were finalized,
responsive mobile designs were tackled to accommodate the majority of the
user base having more access to their mobile phones.
EDUCATION
BrainStation | Diploma Candidate, User Experience Design
July 2020 - Sept 2020, Vancouver, BC

University of Waterloo | Bachelors in Global Business and Digital Arts
Sept 2017 - June 2022, Waterloo, ON

Singapore University of Technology and Design | Exchange Program
Sept 2019 - Dec 2019, Singapore

PROJECTS
CloudFest | UX Designer
July 2020, BrainStation

Tackled the problem space of music festivals during a pandemic. Given 12
weeks, I was able to understand the problem and come up with a digital
solution.

jamesahn0717@gmail.com
236-512-9610
www.linkedin.com/in/james-ahn/
jamesahn.co
SKILLS
Prototyping
Wireframing
Design Thinking
User Research
Visual Design
Problem Solving
Teamwork

HTML/CSS
SQL
Python

TOOLS
Figma
Balsamiq
Sketch
InVision
POP Marvel
Adobe CC
PROFILE
Throughout my journey, I
understood the importance of
user centred design and was able
to implement that into my
research and designs. Having
experience in various industries, I
bring a strong understanding of
how design correlates with the
business model and how I can
contribute towards bridging the
gap between the product and
users into a network of trust.

