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S U M M A R Yb
b
Having studied, worked andb
travelled in over 10 countriesb
across the globe, I am fascinatedb
b\ the worldviews and stories Ib
have heard, and have consistentl\b
wished to share these insightsb
with others. To this, I discoveredb
digital marketing as a strategicb
means to stor\tell and resonateb
with different audiences. Sinceb
then, I have continuousl\b
developed m\ skills in promotingb
content on organic and paidb
media to generate awareness andb
connect with communities. Now,b
I would love to be a part of \ourb
journe\ in telling \our brand'sb
stor\.b
b
b
S K I L L Sb

b
CHUWLILFaWLRQ:​ Google Anal\tics,b
Google Adsb
SWUaWHJ\:​ Research, Positioning,b
Personas, Mapping, Digital Funnelb
PLWFKLQJ & PUHVHQWaWLRQ: ​Visualb
Assets, Cop\writing,b
LaQJXaJHV:​ Mandarin, Cantoneseb
b
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R E L E V A N T   E X P E R I E N C Eb
b

BORJJHU _ NHRQ CaNHb
b

MAY 2020 - PRESENT, TORONTO, ONb

● Developed multiple content strategies based on customer interestb

research findings.b
● Wrote and edited over ten informative blog posts on streetwear andb

rave culture to enhance brand value and generate website traffic.b
b

MaUNHWLQJ VROXQWHHU _ TRURQWR IQWHUQaWLRQaO FLOP FHVWLYaOb
b

FEB - APR 2019, TORONTO, ONb

● Published marketing blog posts on multiple digital platforms,b

increasing awareness on TIFF \ear-round programming.b
● Identified two new online avenues to market TIFF events and expandb

the audience reach.bb
b

BUaQG MaUNHWLQJ IQWHUQ _ JRKQ SZLUH & SRQV (H.K.) LWG.b
b

JUN - JUL 2018, CHONGQING, CNb

● Contributed to the drafting process of New Qin\uan Baker\ès brandb

guidelines for internal distribution to standardi]e marketing efforts.b
● Conducted competitor anal\sis and offered, later adopted, strategiesb

to enhance user experience on the website.b
● Crafted and implemented marketing strategies for the seasonalb

product launch ceremon\ with over 400 members in attendance.b
b

IQQRYaWLRQ IQFXEaWRU IQWHUQ _ VIPKIDb
b

JUN - AUG 2017, BEIJING, CNb

● Conducted an email marketing campaign to recruit potential teachingb

candidates, increasing the teaching pool b\ 200% within two months.b
● Reduced technical failure rates b\ 70% b\ communicating on behalfb

of the overseas teachers and the in-house technicians.b
b

A D D I T I O N A L   E X P E R I E N C Eb
b

CXVWRPHU SHUYLFH RHSUHVHQWaWLYH _ IQGLJRb
b

OCT 2019 - JAN 2020, TORONTO, ONb
b

FURQW RI HRXVH AVVLVWaQW _ TRURQWR IQWHUQaWLRQaO FLOP FHVWLYaOb
b

AUG - SEP 2019, TORONTO, ONb

b

E D U C A T I O N
b

BUaLQSWaWLRQ  _  DLSORPa CaQGLGaWH, DLJLWaO MaUNHWLQJb
b

MAY - JUL 2020, ONLINEb
b

UQLYHUVLW\ RI TRURQWR _ BaFKHORUV RI AUWV, DRXEOH MaMRUV LQb
IQWHUQaWLRQaO RHOaWLRQV aQG EaVW AVLaQ SWXGLHVb

b

SEP 2015 å JUN 2019, TORONTO, ONb


